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DealFlow Events
Since 2003, DealFlow Events has hosted hundreds of in-
person and virtual events covering a wide array of business 
and investment subjects. Our commitment to covering 
cutting-edge topics has made us a thought leader and 
trailblazer in the finance space. 

Typically, our events cover niche topics critical to segments 
of the business community, such as SPACs, venture 
debt, activism, Reg A, PIPEs, distressed debt, healthcare 
investment, and microcap companies.

The Program Always Comes First
Since we first started hosting conferences two decades 
ago, our philosophy has remained the same: : “The program 
always comes first.” When we develop a new event, you 
can bet that it’s on the cutting-edge. Whether we’re 
tracking alternative investment strategies or covering the 
dynamic business of healthcare, we set ourselves apart with 
innovative programming, unique event formats, and exciting 
professional networking opportunities.



1. Industry Expertise
Speaking at a DealFlow conference demonstrates your 
expertise, positioning you as a thought leader in your industry, 
with the opportunity to target specific niche audiences.

2. Professional Recognition
Being invited to speak at a reputable conference is a mark of 
professional recognition and achievement.

Proven SEO results, note how the SPAC 
conference comes up third!

3. Networking Opportunities
DealFlow conferences attract a diverse audience, including 
corporate executives, investors, and service providers, making 
networking a major draw for many of our attendees. Speaking 
at a DealFlow event provides you with the same networking 
opportunity as your audience – free of charge. 

4. Brand Visibility
Being a DealFlow speaker increases your company’s visibility 
within your industry, helps you to build brand recognition 
and credibility, and enhances your professional profile with a 
standout addition to your resume or bio.
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5. Lead Generation
 Any DealFlow conference is bound to draw attendees 
interested in your topic or services. Speaking at a DealFlow 
event puts you in an excellent position to generate leads, find 
business opportunities, and promote any products or services 
you may have which relate to the conference topic.

6. Knowledge Sharing
Sharing your insights and experiences allows you to contribute 
to the industry’s collective knowledge. It’s an opportunity to 
give back, educate others, and contribute to the growth and 
development of the community.  There’s no satisfaction like 
providing your audience with a perspective only you can offer.

7. Market Research
Presenting at conferences creates an educational 
opportunity–and not just for your audience. Engaging with 
your listeners can provide you with new insights into market 
trends, challenges, and emerging opportunities.

8. Personal Development
Public speaking is a valuable skill that enhances your personal 
and professional development. If you’ve been invited but 
are not a seasoned speaker, we value your expertise and 
are committed to helping you take what we hope will be a 
satisfying career step.

9. Media Exposure
Conferences may attract media attention, meaning that 
speaking can lead to interviews, articles, mentions in industry 
publications, or social media buzz.

10. Feedback and Validation
Audience feedback and engagement may validate your 
ideas and strategies or provide constructive criticism for 
improvement.

Email campaigns announcing the Agenda 
for the Reg A and SPAC Conferences, sent 
to lists of all attendees, and those who 
opt-in to general marketing emails.



Proven SEO Results
Google search results for Doug Ellenoff, a prominent speaker at many DealFlow events.  
His experience speaking at the SPAC conference comes up as a top result.

Personalized Bio Page
Each speaker at our events gets a full biography page, detailing their company, job title, 
topic, social media links and a short introduction.



Inclusion in Email Marketing Material 
Routine email marketing campaigns are sent across lists of 
attendees, potential sponsors, and people of general interest 
in our events. Shown below are two emails sent to lists of 
investors and attendees of their respective conferences. 



Who Attends DealFlow Events?
You can expect anywhere from 300 to 500+ attendees at each DealFlow conference. Expect 
a diverse mix of interests, job titles, and job functions.  Expect to meet eager investors and 
corporate executives. Expect law firms, accounting and auditing firms, insurance companies, and 
many others that support each of the event’s service providers.

300-500+ 
Attendees

Diverse Mix of Interests 
and Jobs

Eager Investors and
Corporate Executives

• Law Firms
• Accounting Firms
• Auditing Firms
• Insurance Companies
• and more!


